Recruitment Advertising Policy Proposal: 

The following is an LAPD recruitment ad taken from LAPD's Facebook Page: 



Join LAPD 

Novembers, 2017 -0 

LAPD’s Fast-Track testing, at Camp Pendleton, is finally here! The event will 
be held tomorrow, Saturday, November 4th, at 8:00AM. Candidates will 
complete the written test, fitness test, and PHS prep. If you’re interested in 
attending, it’s not too late to register. 

Register on Eventbrite: https://www.eventbrite.com/o/lapd-recruitment-and- 
employmen... 

We will see you tomorrow! 


What's the first thing that catches the eye in this image? The large, florescent green gun. 

The eye is also dragged to a second large gun in the center, pointing at the Police Academy sign. Sadly, 
the diverse LAPD officers in the photo are completely overshadowed by the guns. This sends a 
message, intended or otherwise, that guns are a primary - if not the primary - focus of LAPD. 

Given the significant and recurring community concerns with police shootings, I would like to propose 
that LAPD ban any display of weapons in recruitment images. 

It is my belief that our community would be better served from recruitment ads that encourage 
people to see policing as a form of public service rather than a place to use weapons. 

If this policy were to hurt LAPD's recruitment efforts, that would tell us something vital about who we 
are targeting and what expectations are driving their decision to join LAPD. 


Thank you. 





